
Achieving Results



Preparing your home for sale
 Pretend the queen is coming for a 

visit!

 REMAX International 
recommendations for sale

 Staging – what pays, what doesn’t!

 Specific recommendations to 
prepare for the big day!



Pricing the property to sell
 Value is analyzed using three cross correlation 

methods:

 A. Market value analysis (MLS and Tax Star)

 B.  Tax Correlation method

 C. Standard appreciation over the life of ownership



The Power of REMAX



Marketing for maximum exposure
 Creating a sense of urgency

 A timed advertising and marketing approach.

 Exposure in all of Rochester’s advertising mediums

 World wide exposure through our extensive web 
presence.

 Highly visible yard signs 

 Broker network for immediate exposure

 Like listing networking to locate agents with buyers.

 Professional brochures and flyers 



ADWERX Marketing Exposure!



The power of REMAX Realty Group
 Rochester’s #1 Real Estate Office in every category: 

Gross Sales, number of transactions, time on the 
market …. Any way you look at it.

 175 full time agents working together to make our 
office number one.

 The number one REMAX office in New York State - 15 
years running.

 Professionally staffed, managed and insured to 
guarantee a smooth transaction.



Negotiating in your best interest
 Knowing what to say and what to leave out.

 Finding out buyer motivation

 Looking beyond price for resolution

 Asking questions that lead to agreements

 Thinking creatively 

 The junk yard dog technique



Taking Care of Details
Once an agreement has been reached:

 Engineers inspection

 Mortgage follow up

 Attorney approvals

 Any additional contingencies

 Project manager – a master checklist



Thank you for the opportunity!

 I look forward to being of service!


